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WP2 OBJECTIVE 



The Association of European Cancer Leagues (ECL) 

is responsible for developing the primary prevention 

action. 

 

ECL responsible for suitable content, in collaboration 

with cancer leagues, whilst the technical partner 

(Salumedia) was contracted to develop the tool.   

 

Several methods considered, preference for 

gamification.   

 

“Rewards used in gamification (e.g., points, badges, 
leader board position) may influence people by 
leveraging their basic needs for autonomy, 
cooperation and competition … challenging activities 
that require a pattern of attempt-failure-attempt-
success – an experience common in games – can 
increase … motivation (McGonigal, 2011).”  

 
 

 

DEVELOPING PREVENTION ACTION 

 



CANCER LEAGUES’ SUPPORT 



5 member leagues kindly joined small working group to guide the 

development of the action and offer feedback on content development:  
 

• French League Against Cancer (La Ligue) 

• Cancer Focus Northern Ireland 

• Romanian Cancer Society 

• Slovenian Association of Cancer Societies 

• Spanish Association Against Cancer (AECC) 
 

Insights from cancer leagues refined the focus broadening the target audience 

from the initial proposal.   

 

Leagues also agreed to provide time to assist with testing and development 

process.   

 

Other leagues indicated support and willingness to promote and learn from pilot 

action.  
 

 

 

CANCER LEAGUES’ SUPPORT 



THE WASABY APP 

Partnering with Salumedia Tecnologiás SLU  
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WASABY app | Video demo 



With the aim to develop a platform that can be embedded in 

already existing interventions carried out by the cancer 

leagues among the target population in terms of cancer 

prevention, the main goal is to assess knowledge 

acquisition in regards to cancer prevention and the 

European Code Against Cancer (ECAC) messages. 
 

 

Secondary objectives  

• To make WASABY app an end-product available on Android and Apple 

stores, so that any independent user can follow the course. 

 

• To assess behavioural change among target population in regards to healthy 

lifestyles that can lead to cancer prevention. 
 

WASABY app | The goal 



WASABY app | Key features 

Target 

• Educational tool for 
cancer prevention 

• European youngsters 

• Aged 14-19 years 

Framework 

• Spaced-learning 
repetition 

• Gamified strategy 

• 2-3 weeks to complete 

Available in 

• 7 languages (DE, EN, ES, 
FR, IT, SL, RO)  

• Google & Apple stores 

• EU countries 



1. Tutorial 

WASABY app | Sections & interface 



1. Tutorial 

2. Profile 

 

WASABY app | Sections & interface 

Personal information 
User name 

Profile picture 

Birth date 

Country & region 

Language 

Lifestyle factors 
Body weight 

Height 

Tobacco 

Alcohol 

Physical activity 

Important remarks 
GDPR compliant 

No US-based data collection 
 



1. Tutorial 

2. Profile 

3. Home screen 

 

WASABY app | Sections & interface 

10 module-related 
 

3. Now you know all forms 

of Tobacco are harmful 

for your health! 

4. Congratulations, now 

you know there is no 

safe level for alcohol 

drinking 

5. Great! You’re an expert 

in healthy food! 

4 quiz-related 
 

16. Excellent! You have 

become a master of cancer 

prevention! You have 

learned all the questions of 

the quiz!  

 

Users attain 

16 goals following 

a gamification 

strategy 

2 profile-related 

1. You have filled your Profile! 

2. You have joined your Region! 



1. Tutorial 

2. Profile 

3. Home screen 

4. Progress 

 

WASABY app | Sections & interface 

Completed modules 
appear in green 

Ongoing modules 
appear in blue 



1. Tutorial 

2. Profile 

3. Home screen 

4. Progress 

5. Modules 

 

WASABY app | Sections & interface 

Teaser 
“Did you know…” short 

statement on the topic 

Module’s content 
About 150-200 words with an 

expected read time 2’. 

Animation 
Short video on the 

ECAC-related 

message  

Self-assessment 

The content is based on 

the ECAC and the latest 

scientific evidence.  



1. Tutorial 

2. Profile 

3. Home screen 

4. Progress 

5. Modules 

6. Self-assessment quiz 

 

WASABY app | Sections & interface 

3 questions 
Self-

assessment 

upon module 

completion 

Explanation 
With links to the 

ECAC official website 



1. Tutorial 

2. Profile 

3. Home screen 

4. Progress 

5. Modules 

6. Self-assessment quiz 

7. Final quiz 

 

WASABY app | Sections & interface 

Module badges 
activate 
upon module completion 

Final quiz  
badges activate 
after 25, 50, 75 or 100% 

completion of the total 

question database 

 

Final quiz 
offers 4 new 

questions per 

module 

 

The final quiz follows a 

spaced-learning repetition 

framework. 



1. Tutorial 

2. Profile 

3. Home screen 

4. Progress 

5. Modules 

6. Self-assessment quiz 

7. Final quiz 

8. Ranking 
 

 

WASABY app | Sections & interface 

Ranking 
is displayed by country 

and the total amount of 

questions learned 

The ranking sustains a 

gamification strategy for 

WASABY app. 

Other filter options 
include ranking by region or 

by the ratio of learnt 

questions Global metrics 
for all users in 

WASABY app 
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WASABY app | Next steps 

Implementation of pilot projects 
through the cancer leagues 

Monitoring & evaluation of 
uptake & usage metrics 

Comply with WASABY project 
indicators & deliverables 

NCD prevention & digital health 
scientific publication 



ENGAGEMENT & COMMUNICATION 

Using, promoting and disseminating the app 
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BETA TEST - #EWAC2020 

✅260 people 

expressed an 

interest in becoming 

beta testers  

✅ 83 people from 24 

EU MS took part in 

the beta test! 

✅500+ installations 

of the app from 

Google Play Store 

between 27 May - 

10 June 2020 

 



ALPHA TEST - 09-10/2020 

✅27+ people from 7 EU MS took 

part in the alpha test! 



OFFICIAL LAUNCH - WCD 2021 



OFFICIAL LAUNCH - WCD 2021 




